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About / Identity Guide

This Guide describes the Emotor corporate identity and specifies the rules for its use.

It includes the rules for logos and corporate materials in all public activities, including communication with
current and future customers, partners and competitors, government agencies and the media.

The corporate identity is designed to be used in all types of communication with the target audience.

This Guide is required to be used by everyone involved in the preparation of advertising materials for the
Emotor company.

We kindly ask you to take these rules as a basis and not as a restriction and to help us.
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About / The Emotor

The Emotor logo consists of the logo showing the letters “E” and “M” and the text “EMOTOR” below.

The main semantic load is carried by the company name “EMOTOR?”, displayed in a simple and bold font. This
means that it is durable, high-quality and safe.

The logo above shows the grille on the front of the trucks. The general appearance of the image evokes
simplicity and quality.

Also, the word “e-motor’ means that we deliver truck parts to all parts of the world via the Internet.
The main logotype is created by the logotype used under the name Emotor and the logo we added on top.The
main logotype was created with the logotype used under the name Emotor and the logo we added on top.
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The name Emotor is designed with SofachromeRg - Regular font.
Measurements and letters were perfected symmetrically with minor corrections.

EMOTOR .

I R CMOTOR

SofachromeRg - Regular font
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Logotype

The main logotype was created with the logotype used under the name Emotor and the
logo we added on top. Its use with primary colors is as on this page.

—

CECMOTOR®
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Safe Area

The Emotor logo must be used within the specified gray area, no other design element
should enter this area. For this area, measurements as shown in the figure can be

used.

5 mm
A 5 mm
o A
E
_— = v ‘"'

EMOTOR® S
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Minimum Size

The logotype must be at least 15 mm wide on printed materials. Should be used. It should be used as 15 mm
and its multiples, depending on the ratio of the material to be examined.

=V iy

I
® — =V -
CMOTOR CMOTOR® EMOTOR®  olon
“«— — — — — — —> “«— — — — —> “«— — — —> -— —>
60 mm 45 mm 30 mm 15 mm
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Corporate Colors

Corporate main colors and codes are dark blue and red as stated below. When printing, care should be taken
to use CMYK and 300 PPI.

...................................

CMYK 99-77-35-27 1 B
PANTONE 295 CP : i
RGB 22-58-95 : '

____________

CMYK 00-100-100-00 : B )
PANTONE 485 C H 1
RGB 227-06-19 ! ;

___________________
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Backgrounds

The Use of Logotype on Various Backgrounds

The use of logotypes on white, black and primary colored backgrounds is indicated below. Care should be
taken not to use colors other than these. The most important element of being remembered is the correct

use of colors.

The logotype usage on white e V 4 The logotype to be used on black —
backgrounds is as on the right, — ® and dark colors is as shown on the — @
with the main colors. CMOTOR right. Red details should not be CMOTOR

Minimal and single color logotype - On surfaces with dark blue —
usage on a white background is — background color, the logotype is — ®
as shown on the right. EMOTOR® as on the right. CMOTOR
A minimal black logotype should e V4 On surfaces with a red V4
be used on a white background, — ® background color, the logotype is — ®
as shown on the right. EMOTOR as on the right. CEMOTOR
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Photographs

Examples of Correct
Use of Logotype in
Photos are mentioned

on the I‘Ight. The logotype, which corresponds to The logotype, which corresponds to a If the background can be blurred, the
a near-white background where the dark background where the necessary logotype can be used in white and red
You should be careful necessary contrast is achieved, can contrast is provided, can be used in after this application.
be used simply with primary colors. white and red colors.

in all your uses.

? =Y
EMOTOR® Y
i T s
The logotype can be used in white The logotype can be used in white In cases where the background can-
and red, corresponding to a dark and red, corresponding to a dark not be blurred, the logotype can be
background where the necessary background where the necessary used with its main color features by
contrast is provided. contrast is provided. applying a 75% opaque white tape,

taking into account the safe area.
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Fonts

Primary Font Used in Communication
Helvetica font family is used in all communication works.

| abcdefghijkimnopqgrstuvwxyz
Regular | ABCDEFGHIJKLMNOPQRSTUVWXYZ
|

|
, abcdefghijkimnopqrstuvwxyz

Bold ~ ABCDEFGHIJKLMNOPQRSTUVWXYZ

_ | abcdefghijkimnopqrstuvwxyz
Bold Oblique | ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Secondary Typeface

Arial font family can be used in digital applications where the Helvetica font family is not available.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

Regular

|
I
|
I
| ABCDEFGHIJKLMNOPQRSTUVWXYZ
Bold | abcdefghijkimnopgrstuvwxyz
1234567890
I
|
I
I

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890

Black
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- El\%ﬂ EM%R

The top logo is outside the The logotype should not be The original top logo should
specified location reproduced using different not be distorted.
should not be used. fonts.
l -
® ®
A R &AL Y & CM R
The logotype should not be The logotype should not be Colors other than the
used in different ways. deformed. corporate colors specified in
the logotype should not be
used.

=V

CM R® € (= R
The main colors in the The logotype aspect ratio Logotype font thicknesses
logotype should not be used should not be distorted. should not be changed.

in reverse.
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Logotype

False Uses of Logotype on Various Backgrounds

When used on photographs, the main A white logotype should be used on a dark The logotype should be used in primary
colored logo should not be used on background on the photograph, but the colors on a light-colored background on
parts where the dark background location should be adjusted well. It should the photograph, and white should not be
information cannot be understood. not mix with other elements. It should be used. The location must be well adjusted.
positioned so that it is well perceived. It should be positioned so that it is well
perceived.
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i — _ 9
When used on photographs, main When used on photographs, main When using photographs, if there is

colored logotypes should not be used colored logotypes should not be used no part that can be clearly understood
on a red background. on a dark blue background. in mixed images, the main colored

logo should be used on a white strip
with 75% opacity. It should not be
used without a strip.

As you noticed in these examples, how the logo
is used is as important as being memorable.
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About Corporate Materials

Color codes and dimensions should be taken into consideration
in printed products. You cannot see the importance of this now.
Institutionalism is a perception and quality that develops over
time.

Our aim with this document is not to restrict you, but to make
institutionality visible.
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Business Card

Dimensions are as shown.
Business card paper must be
350 gr matte coated. Logo
must be lacquered. Designed
with bleed.

Abdulgaffar KHOJAYEV
Genel Mudur

ikitelli O.S.B. Dersankoop San. Sit.
B Blok No:74 Basaksehir /ISTANBUL

Business Card Size is 85
mm X 55 mm.

+90(532) 776 18 46 / +90212 5492720 [N

emotor@emotor.com.tr [

www.emotor.com.tr

R T
57 mm

a
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~ " CMOTOR "~
™M : 1Spare Parts For Commercial ! : LN
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246 mm
S R R e e e e P e P P T P e P L PP UEPTETPEEPEEPERPPETE >
. é
A =7 P E
: = :
NE ® b
Ny CMOTOR -
DL Envelope :
Dimensions are as shown. ¢ (+90) 212 549 27 20 M emotor@emotor.com.tr & www.emotor.com.tr
It is designed according Q ikitelli 0.S.B. Dersankoop San. Sit. B Blok No:74 Basaksehir / ISTANBUL i
to ready-made envelope ........ v
dimensions. < _________________________ R

The paper should be

110 grams of 1 st pulp.
Dimensions are 240 x 105
mm.
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A4 Envelopes

246 mm R
. . A e LR LR LR LR
Dimensions are as shown.
It is designed according A
tq ready-made envelope I oo 5
dimensions. A RRLALEELEES > :
=V i
The paper should be - :
Pap CMOTOR® .
110 grams of 1 st pulp. ;
Dimensions are 240 x 320
mm. :
€
€
1 \O
r N
N
170 mm :
GEEEEEELELEELELLELELELELLELELEE ’\ 1
@ ikitelli 0.S.B. Dersankoop San. Sit. B Blok No:74 Basaksehir / ISTANBUL 1
v
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Spare Parts For Commercial
Vebhicles and Trailers

Folder Cover

Dimensions are as shown.
The paper must be 350

g matte coated. Matte
cellophane should be applied
after printing. L ———
Dimensions are 460 mm x

310 mm.




Letterhead

Dimensions are as shown.
Paper, 110 grams of first
dough should be used. It
must be offset printing and 4
colors (CMYK).

Dimensions are A4, 210 x

297 mm.

€ (+90) 212 549 27 20 = emotor@emotor.com.tr § www.emotor.com.tr
@ ikitelli 0.S.B. Dersankoop San. Sit. B Blok No:74 Basaksehir / ISTANBUL

=
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81,5 mm

T 815mm |

Memo Cube

LYIS VIV

Dimensions are as shown.
Based on standard note
cube sizes It was designed.
110 grams of paper from the
first dough should be used.

Dimensions are 78 x 78 mm.

ON SIRT




Memo Cube Paper

Dimensions are as shown.
Based on standard note
cube sizes It was designed.
110 grams of paper from the
first dough should be used.

Dimensions are 78 x 78 mm.

—_— e, e e e e — m — — — — ———

=
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78 mm
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90 mm
30 mm _18mm_ |
_______ ->. : |
: |
[— v |
— |
CMOTOR® | g
|
S
____#mm S
0
Name: | | :
Department : | | :
y
90 mm
i
|
Employee ID Card !
|
V |
Dimensions are as shown. i i | g
It should be thick PVC and CMOTOR S
. - . . Spare Parts For Commercial I 9
special printing. Dimensions | Vehicles and Trailers | :
85 x 55 mm. A K !
|
Y



=7

EMOTOR®

Brand Style Guide

Visittor Card

Dimensions are as shown.
It should be thick PVC and
special printing. Dimensions

85 x 55 mm.

50 mm

CMOTOR®

(= —— —— o — — —— o ——— —— —
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Mug

Dimensions are as shown.
Logo sandblasting on

transparent cup, in porcelain
glasses the bumper must be

screen printed.



Table Top Flag

Dimensions are as shown.

It is 225 x 150 cm. Double
layers of satin fabric
should be used as material
and double-sided printing

is done.

=7
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40 cm

‘ MEETING

Dimensions are as shown. |

15cm

ROOM

Door names should be }
written in main colors on

white.
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Tips for Outdoor Advertising Product Printing

+ Tips for Outdoor Advertising Product Printing

+ Logo and original color codes must be fully complied with.

+ It must be understandable and must not disrupt institutionality.

« The design must reflect the message it wants to give in its
original form.

+ Products that are suitable for outdoor conditions, durable and

long-lasting should be selected.
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1080 px
- P >
X
Instagram Post o
o
. i o0 :
Dimensions are as shown. o
Instagram post design =
template dimensions are i
designed as 1080 x 1080 px.
Even if the template changes, : Lromm o
attention should be paid '
to the integrity of the color =Vi
i CMOTOR®
reminder. /7 |
\ AN
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Flag

Dimensions are as shown.
It can be 75 x 50 cm.
Measurements can change
as you wish. However,
visibility from a distance
should be taken into
consideration and the aspect

ratio should be maintained.

50 cm

CMOTOR®
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Swallow Flag

Dimensions are as shown.
It should be made of satin

fabric. Its dimensions are 50
cm x 100 cm. Optionally, the
dimensions can be enlarged
by multiples while preserving

the aspect ratio.

A
!
|
!
|

\

{‘ (+90) 212 549 27 20
X emotor@emotor.com.tr
& www.emotor.com.tr

100 cm
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Gift Bag Design

Dimensions are as shown.
According to standard sizes
It was designed. Matte
cellophane should be applied
after printing. Dimensions are

24 x 8 x 23 cm.

46 mm

CMOTOR®

€ (+90) 212 549 27 20
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Patern

Dimensions are as shown.
Patterns that can be used in
places such as packaging,

boxes, stands.
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I hope there will be a guide to guide you...




alpins

Prepared and Developed
Web Site: alpinmedya.com
e-mail : bilgi@alpinmedya.com

Thank you for interest in my project.

Rl oo



